
Bangladesh : Jackfruit

•	 Bangladesh is the world’s second-largest jackfruit 
producer, after India, and accounts for about 21% of 
the total fruit production of the country.1

•	 The United Kingdom of Great Britain and Northern 
Ireland, Italy, Canada and France are the main export 
destinations, accounting for almost 85 percent of 
Bangladesh’s jackfruit exports.

•	 The export concentration index for Bangladesh 
was 0.59 in 2023, indicating the need for export 
diversification.

•	 Enhancing supply chains, post-harvest handling, 
and value addition can significantly boost 
Bangladesh’s jackfruit exports.

HIGHLIGHTS

The Market Intelligence Series aims to provide the state of trade of OCOP products globally and locally, and indicate potential entry points to the world market.

1	 The Jackfruit Value Chain in Bangladesh (2023), FAO OCOP 
https://dam.portal.gov.bd/sites/default/files/files/dam.portal.
gov.bd/page/b9888f17_c370_4b0f_852e_1c472d6253ba/ 
2024-09-19-05-15-5436cf0df96a4d205c1d727f9afebe7f.pdf

2	 HS Code: 081090 Fresh tamarinds, cashew apples, jackfruit, lychees, sapodillo 
plums, passion fruit, carambola, pitahaya and other edible fruit (excluding nuts, 
bananas, dates, figs, pineapples, avocados, guavas, mangoes, mangosteens, 
papaws “papayas”, citrus fruit, grapes, melons, apples, pears quinces, apricots, 
cherries, peaches, plums, sloes, strawberries, raspberries, mulberries, 
blackberries, loganberries, cranberries, fruits of the genus Vaccinium, kiwifruit, 
durians, persimmons, black-, white- and redcurrants and gooseb.

1. Overview
Jackfruit has an important place in the national culture, being 
the second most produced fruit in Bangladesh, which is the 
world’s seventh largest producer. However, exports represent 
an insignificant portion of total jackfruit sales with Bangladesh 
ranking 34th among jackfruit exporters (see Table 1). 
Underdeveloped value chains and a lack of marketing facilities 
are challenges to Bangladesh’s jackfruit exports. The absence 
of a specific HS code2 for jackfruit is a major limitation to a 
trade analysis for the commodity, especially as Bangladesh 
has also not defined jackfruit at the level of national tariff lines. 
As a result, trade data for jackfruit includes other tropical fruits, 
making it difficult to analyse market indicators specific 
to jackfruit.

2. Jackfruit trade: Global
2.1 Top exporters
Global jackfruit exports increased from USD 2 billion in 2012 
to USD 3.7 billion in 2023, peaking at USD 4.5 billion in 2021 
(see Table 1). Viet Nam, Thailand, the Kingdom of the 

Netherlands, China and Ecuador account for 60 per cent of 
global exports, with Viet Nam alone having a 25 percent share 
of the global jackfruit market estimated at USD 928 million. 
Among top exporters, Thailand offers the lowest export price of 
USD 1 144/tonne followed by China.

Among top exporters, The Kingdom of the Netherlands, and 
Thailand export jackfruit to an average distance below the 
global average of 3 084 km. The export concentration is 
significantly higher for many top exporters compared to the 
world average of 0.12, indicating the lack of a well-diversified 
export market (see Table 2).
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2.2 Top importers
China and the United States of America had a 25 percent and 
10 percent share, respectively, of global jackfruit imports in 2023, 

with 51 percent of world imports by just five countries. 
China has a significantly low import price of USD 1 097/tonne 
(see Table 3).

Table 1

Source: ITC database; * for 2023; ** Mirror data has been taken.

Top global exporters of Jackfruit (HS 081090) by export value (USD millions) and unit price (USD/tonne), 2012–2023

Rank* Exporters 2012 2014 2016 2018 2020 2022 2023

World
Value 2 078.2 2 171.3 3 105.5 3 995.7 4 082.6 3 585.7 3 739.2

Price  1 281.0 1 458.0 1 418.0 1 647.0 1 549.0 1 745.0

1 Viet Nam
Value 391.4 322.6 1 144.7 1 563.3 1 341.1 842.7 928.5

Price  2 156.0 2 171.0 1 664.0 2 276.0 2 293.0 2 672.0

2 Thailand
Value 349.5 321.0 415.4 640.5 630.1 604.3 572.4

Price 640.0 724.0 833.0 982.0 1 097.0 1 063.0 1 144.0

3
Netherlands 

(the Kingdom of)
Value 126.5 181.8 219.3 286.5 338.7 293.4 337.8

Price 3 297.0 3 839.0 3 280.0 3 788.0 3 535.0 3 169.0 3 559.0

4 China 
Value 162.7 178.9 168.0 160.0 250.8 202.2 220.9

Price 1 666.0 2 214.0 2 254.0 1 929.0 2 150.0 1 731.0 1 405.0

5 Ecuador
Value 1.6 2.5 10.2 38.2 92.7 121.7 186.9

Price 404.0 1 505.0 5 895.0 6 016.0 5 132.0 3 859.0 3 079.0

34 Bangladesh**
Value 1.2 0.9 1.0 2.2 3.1 7.0 11.3

Price 3 369.0 3 549.0 3 045.0 1 601.0 3 604.0 3 265.0 3 837.0

Table 2 Selected indicators for top exporters of jackfruit (HS 081090) in 2023

Exporters
Trade balance 

in 2023 
(USD thousand)

Quantity 
exported 
in 2023 
(Tons)

Annual growth 
in value 
between 

2019–2023 (%)

Annual growth 
in quantity 
between 

2019–2023 (%)

Annual growth 
in value 
between 

2022–2023 (%)

Share 
in world 
exports 

(%)

Average 
distance of 
importing 

countries (km)

Concentration 
of importing 

countries

World 226 125 2 143 325 -5 -7 4 100.0 3 084 0.12

Viet Nam 904 863 347 511 -14 -20 10 24.8 3 118 0.65

Thailand 531 445 500 296 -7 -8 -5 15.3 3 020 0.49

Netherlands 99 052 94 894 1 0 15 9.0 674 0.20

China -656 138 157 270 -4 5 9 5.9 3 248 0.22

Ecuador 186 858 60 689 25 52 54 5.0 6 191 0.59

Bangladesh -2 162 0 31 62 63 0.3 7 504 0.59

Source: ITC Trade Map

Table 3 Top global importers of Jackfruit (HS 081090) by import value (USD millions) and unit price (USD/tonne), 2012–2023

Rank* Importers 2012 2014 2016 2018 2020 2022 2023

World
Value 2 532.9 2 672.1 2 694.2 3 341.3 3 614.3 3 855.5 3 513.2

Price 1 103.0 1 119.0 1 117.0 1 205.0 1 224.0 1 290.0  

1 China
Value 799.9 917.3 756.1 857.5 1 177.2 1 268.6 877.0

Price 912.0 937.0 770.0 828.0 1 098.0 1 083.0 1 097.0

2 (the) United States
Value 125.5 138.3 160.5 220.5 243.9 306.3 350.6

Price 910.0 862.0 924.0 1 135.0 1 122.0 1 252.0 1 349.0

3
Netherlands

(the Kingdom of)
Value 128.5 174.3 203.5 247.9 243.9 281.4 238.7

Price 2 389.0 2 736.0 3 294.0 3 310.0 3 287.0 2 414.0 2 824.0

4 Germany
Value 117.8 131.4 110.8 147.5 145.3 150.0 171.1

Price 2 285.0 2 354.0 2 077.0 2 569.0 2 491.0 2 760.0 3 133.0

5 Russian Federation
Value 128.0 119.2 63.4 115.9 142.7 118.6 133.4

Price 1 727.0 1 508.0 1 284.0 1 166.0 1 307.0 1 416.0 1 282.0

Source: ITC database; * for 2023.



3. Jackfruit trade: Bangladesh
Although its exports of the commodity increased almost 10-fold 
from USD 1.2 million in 2012 to USD 11.3 million in 2023 
(see Table 4), Bangladesh has a share of only 0.3 percent in 
global jackfruit exports. The United Kingdom of Great Britain 
and Northern Ireland, Italy, Canada and France are the main 
export destinations, accounting for almost 85 percent of 
Bangladesh’s jackfruit exports, the bulk (76 percent) going to 
(the) United Kingdom. The export concentration of Bangladesh 

was 0.59 compared to the world’s average of 0.12, indicating 
the need for export diversification (see Table 2).

Bangladesh’s export prices are significantly higher than 
the world export price of USD 1 745/ton. Except for France, 
it exports Jackfruit at a significantly high price to all other 
significant markets.

4. Reflections
4.1 Prospects for market diversification
Jackfruit imports by Bangladesh’s main market, (the) United 
Kingdom, grew annually by 8 percent during 2019–2023. 
Bangladesh can explore new markets in Canada, the Maldives, 
Spain, South Africa and the United Arab Emirates, which have 

seen positive import growth (see Figure 1). China and China, 
Hong Kong SAR are the most promising export markets for 
Bangladesh in view of existing trade linkages and 
geographic proximity.

Table 4 Jackfruit (HS 081090) exports by Bangladesh export value (USD thousand) and unit price (USD/tonne), 2012–2023)*

Rank* Importers 2012 2014 2016 2018 2020 2022 2023

World
Value 1 243 944 1 020 2 162 3 107 6 968 11 332

Price 3 369 3 549 3 045 1 601 3 604 3 265 3 837

1 (the) United Kingdom
Value 1 217 805 862 754 2 485 4 742 8 612

Price 3 399 3 833 3 448 4 076 4 034 4 358 3 960

2 Italy
Value 10 108 37 49 177 344 576

Price 3 333 3 086 2 643 3 267 3 766 3 739 3148

3 Canada
Value 5 0 0 0 0 12 206

Price 1 667     2 400 5 886

4 France
Value 0 0 34 54 49 184 205

Price   2 125 3 600 2 722 3 608 2 563

5 Germany
Value 0 6 0 1 5 26 67

Price  3 000   5 000 3 714 3 350

Source: ITC database; * Mirror data hs been taken; ** for 2023.

Table 5 Selected trade indicators for Bangladesh’s top trade partners of Jackfruit (HS 081090)

Importers Trade balance 2023 
(USD thousand)

Quantity exported in 
2023 (Tonnes)

Ranking of partner 
countries in world 

imports

Average distance between 
partner countries and all their 

supplying markets (km)

Concentration of all 
supplying countries of 

partner countries

World -2 162 0    

(the) United Kingdom 8 612 2 175 12 6 296 0.10

United Arab Emirates 832 225 11 4 740 0.18

Italy 576 183 15 1 804 0.32

Saudi Arabia 252 0 9 7 004 0.16

Oman 208 55 29 1 641 0.23

Source: ITC Trade Map

4.2 Enhancing the value chain
Bangladesh faces several internal and external challenges to 
boosting its jackfruit exports. These include underdeveloped 
agricultural supply chains and a marked lack of post-harvest 
storage, processing, and transportation facilities. 
Bangladesh has also not been able to enhance value-addition 
processing for jackfruit.

High freight costs and a high incidence of non-tariff measures 
faced by Bangladesh in most export markets, are additional 
challenges. Bangladesh faces a significant number of 
non-tariff barriers in significant export markets, such as 
Canada, Germany, Italy, and France (see Table 6).



The Government of Bangladesh is promoting Good 
Agricultural Practices (GAPs) and building capacity to help 
producers and exporters understand and address measures 
related to food safety related to exports. The government 

is also facilitating credit access for jackfruit exporters and 
promoting industrial value-added jackfruit processing to 
improve access to international markets.

By strengthening supply chains, investing in post-harvest 
processing, and promoting value-added processing, Bangladesh 
can increase its jackfruit exports significantly. This requires 
capacity building for quality production, standardized 

post-harvest practices and value-addition. Addressing 
non-tariff barriers in major export markets is also key to 
positioning Bangladesh as a notable player in the global 
jackfruit trade.

CONTACTS
Regional Knowledge Platform on One Country One Priority Product in Asia and the Pacific 
Contact: Regional Office for Asia and the Pacific
Email: FAO-RAP@fao.org    Website: fao.org/asiapacific/en/    : x.com/faoasiapacific
Food and Agriculture Organization of the United Nations (FAO), Bangkok, Thailand
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25The designations employed and the presentation of material 
in this information product do not imply the expression of any 
opinion whatsoever on the part of the Food and Agriculture 
Organization of the United Nations (FAO) concerning the legal 
or development status of any country, territory, city or area or 
of its authorities, or concerning the delimitation of its frontiers 
or boundaries.
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Figure 1 Prospects for market diversification for Bangladesh jackfruit (HS 081090) exports in 2023

Share of partner countries in Bangladesh’s exports, 2023, (%)
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Prospects for market diversification for a product exported by Bangladesh on 2023 
Product: 081090 Fresh tamarinds, cashew apples, jackfruit, lychees, sapodillo plums, passion fruit, carambola, pitahaya and 
other edible fruit (excluding nuts, bananas, dates, figs, pineapples, avocados, guavas, mangoes, mangosteens, papaws “papayas”, 
citrus fruit, grapes, melons, apples, pears quinces, apricots, cherries, peaches, plums, sloes, strawberries, raspberries, mulberries, 
blackberries, loganberries, cranberries, fruits of the genus Vaccinium, kiwifruit, durians, persimmons, black-, white- and redcurrants 
and gooseb.
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Table 6 Market access indicators for importers of Bangladesh’s Jackfruit (HS 081090)

Market MFN 
tariffs (%)

Effectively  
applied tariffs (%)

Preferential 
trade agreement

Non-Tariff 
measures

Distance 
(Km)

Germany 4.4 0 1 33 7 342

Italy 4.4 0 1 33 7 345

France 4.4 0 1 33 7 939

(the) United Kingdom 4.0 0 1  7 991

Canada 0.0 0 1 38 12 027

Source: ITC market access map
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