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Context
▪ Pakistan, with the population of 64% residing in rural areas,

depends on agriculture and allied activities for their livelihoods.

▪ Pakistan stands at 152 out of 189 countries from the Human
Development Report Index.

▪ 68% of rural women and girls in the labor force are employed in
the agriculture sector.

▪ Due to COVID-19, livelihoods of millions of people, including
smallholder farmers, were severely disrupted.

▪ National Risk Communication and Community Engagement (RCCE)
Task Force for the COVID-19 response.

▪ FAO is helping raise awareness amongst rural farming
communities in some of the most remote areas across the
country, where the organization has wide networks and is running
parallel campaigns (both online and at the field level) to harness
broader networks.



Strong coordination Community awareness

Closely collaborating with UN partners in 
support of Government efforts to maintain 
uniformity of messages to the public and 
oneness of information and reaching out.

> 150 000 UN and Government of Pakistan approved Information, 
Education and Communication (IEC) materials distributed amongst 
local communities in FAO’s intervention districts through men and 
women Farmer Field Schools.



Online campaigns

• Key messages
• Easy to understand info graphs
• Twitter, WhatsApp campaigns

> 160 000 
people engaged

▪ Regular online sessions 
with smallholder farmers 



Communication campaigns

• Digital campaign highlighting 
women’s role in agriculture

• Public Service Messages

> 200 000 
people engaged

▪ Video testimonials of
women farmers

▪ Radio messages, infographics



▪ Traditional norms, cultural barriers, and conservative 
society, especially in rural areas.

▪ Women farmers responsibilities increased to sustain the 
livelihood of their families.

▪ Daily wage laborer women lost their jobs and suffered from 
lack of financial resources, affecting their household income 
and food security.

▪ Women farmers faced issues related to access to quality seeds 
and inputs, disruption of markets and lack of buyers.

Gendered Impacts of COVID-19



Challenges

▪ In Pakistan, 19% are in paid 

employment in agri-sector and 

60% are unpaid workers. 

▪ Disseminating messages related to 

the COVID-19 situation is a big 

challenge amongst a large low-

income and less literate 

population.

▪ Limited mobility of women during 

COVID-19 resulted in lack of access 

to resources and health care. 

Moving forward

▪ FAO is raising awareness amongst rural women regarding the impacts of 

COVID-19 on food and agriculture, value and supply chains, food prices and 

food security. 

▪ FAO is working in close collaboration with the Government and UN partners to 

analyze behavior patterns and social data to understand the risk perceptions, 

behaviors and practices of the public on COVID-19.

▪ FAO is upscaling interventions to strengthen resilience by contributing to 

national efforts to curb the transmission of the virus through national 

communication campaign using all platforms, RCCE, technical work to develop 

women’s capacities and increase productivity.  

▪ FAO aims to further communicate mitigation behaviors at the individual, 

household and community level through the Farmer Field School approach.

▪ Access to digital technology and telecommunication to counter the negative 

impacts of the pandemic, transforming it into opportunities and bridging the 

gender gap. 
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Context

• 50% Pakistani population are women and suffer from multidimensional 
inequality

• Pakistan ranks at 151 out of 153 countries on global gender parity index. 
COVID-19 further compounded these pre-existing gender inequalities

• 70% of frontline health workers are women

• 52% women reported increase in unpaid care and domestic burden

• 86% women reported income from family business sources declined, 74% 
reported income from farming declined

• 52% women faced more challenges in accessing medical care in need as 
compared to 46% men

• Unemployment and tensions due to the economic downturn increased 
women vulnerabilities and risk of GBV

• Cyber Harassment cases increased from average 23.5 per month to 93 per 
month after lockdown



Our  Response

• Evidence Based 
Approach 

• Internal & External 
Communication

• Community 
Engagement

• Policy Advocacy and 
Coordination 



Communicat ion

40 million people across Pakistan reached



Tailor-made interventions to reach out to women in communities

Community  Engagement



Pol i cy  Advocacy and Coordinat ion

Rapid assessment surveys to 
quickly capture the gendered 
consequences of COVID-19
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Chal lenges  & Way Forward

Continuity of awareness 
messaging through different 
communications channels to 

sensitize communities on 
gender dimensions of COVID-
19 and advocate for gender 
inclusion in response and 

recovery efforts

Support to government 
partners in strengthening the 

Federal and Provincial helplines 
to provide counselling and 

support to survivors of 
violence through innovative 

methods

Ensuring greater access to a 
coordinated set of essential 
and quality multi-sectoral 

services for all women and girls 
who have experienced gender-

based violence 

Continued efforts to create 
income replacement 

opportunities for women in 
informal economies including 
home-based workers to build 
economic resilience. Digital 

Literacy Initiative of UN 
Women has so far capacitated 
dozens of HBWs to learn digital 

marketing skills and sell their 
products online

• Literacy rate among women

• Outreach of communication 
channels

• Women’s leadership and 
participation

• Coordination among stakeholders

• Lack of funding for gender 
mainstreaming



Thank you!




